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Abstract
This study attempts to understand how various MAP variables affect the SME's business performance in Oman. A quantitative approach
was adopted to develop a questionnaire and collect data from the Muscat region. The study's sample size was 187, and respondents were
chosen based on their understanding of management accounting, particularly from the accounting department. The data was collected using
the non-random sampling method and the snowball technique. The findings revealed that three variables, namely the budgeting, costing,
and performance evaluation systems, positively and significantly impact business performance. However, the strategic management and
decision support systems had no significant impact. Among the four select factors, only three showed associations with MAPs, while the
qualification degree had no effect. This was an unexpected and interesting finding of the study. This study contributes to the existing

literature and has significant practical implications.
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1. Introduction

Most SMEs face financial and non-financial problems at
different company operations stages. However, they need to
be better equipped to practice risk management because of
the lack of support available. Non-financial limitations
include poor product quality, lack of focused marketing
initiatives, poor  decision-making, and inefficient
accounting practices. Abundant resources are unavailable,
and an overall lack of expertise are two important
contributing factors that make the company susceptible to
risks. According to Marks & Thomalla (2017), monitoring
accounting practices and their timely evaluation can help
SMEs address the risks they face in an orderly fashion.
Moreover, misusing accounting practices for personal gain
can cause harm to the company by decreasing its
competitive advantage and making it a target for
malpractice allegations. The responsible use of MAPs is
essential to maintaining a company’s reputation and
increasing the confidence of stakeholders and customers
(Brustbauer, 2016).

1.1 Problem Statement

SMEs are heavily influenced by their performance levels
because it affects their employee productivity and profits.
MAPs play a significant role in increasing productivity,
shaping the company’s strategy and improving the
company’s performance. However, the ineffectiveness of
accounting practices can cause SMEs to fail in their
operations and expose them to new challenges. Choosing
the right accounting software for the company’s needs is
essential (Boylan, 2018). In contrast, SMEs in developing
countries rarely benefit from changing their accounting
practices. This raises the question of the lack of available
comprehensive studies regarding SMEs. Regarding the
GCC, minimal studies are available, and those published
have a fragmented approach, while none specifically cater
to Oman. Thus, this study aims to bridge this gap by
studying the impact of MAPs on the business performance
of SMEs in Oman.

1.2 Research objectives

The following are objectives which have been framed to
achieve the main objective:


mailto:ogokeben@yahoo.com
mailto:alharath.aetik@mediu.edu.my
mailto:mukhtar.adam@mediu.edu.my

1. To study the importance of MAPs and how it affects
different business operations for SMEs in Oman.

2. To know the potential challenges and limitations for
implementing MAPs for SMEs in Oman.

3. To find out how MAPs (strategic analysis, budgeting,
performance evaluation, decision support system, costing
system) affects business performance of SMEs in Oman.
4. To study the select factors(qualification, owner’s
participation, ~ competition,  advanced  accounting
software’s) on MAPs in SMEs in Oman.

5. To recommend specific recommendations for the
stakeholders of SMEs for better implementation of MAPs
in Oman.

1.3 Research Scope

This research study focuses on SMEs in Muscat, the capital
of Oman. This region has been chosen specifically because
it has many SMEs, which increases access to required
information. The chosen sample has been taken from
various sectors within the fields of accounting and finance.
1.4 Research Significance

According to Askarany et al. (2010), less than 33% of SMEs
in Oman utilize modern accounting practices in their
performance measurement process. The implementation of
MAPs has impacted the organizational culture of SMEs in
Oman. SMEs practice two types of accounting methods:
traditional and contemporary. Traditional practice focuses
on budget preparation, strategic planning, and product
profitability estimation. In contrast, contemporary practices
focus on improving customer service, encouraging
teamwork, and improving cost management efficiency
(Tsamenyi, 2020). One of the biggest strengths of SMEs is
their skillful use of accounting practices, which creates a
sustainable long-term plan and ensures their relevance in
the market. A few SMEs resort to external support for
accounting activities because of insufficient talent, lack of
understanding of accounting practices, and poor awareness
of the business. According to Haddara and Zach(2011), the
government identified this problem and has thus distributed
training courses in accounting and free accounting
consultations to SMEs in Oman. This study aims to
contribute to the available literature in this field and
supplement past studies in the Omani context while
promoting future development.

2. Literature Review

2.1 SMEs in Oman

SMEs improve the country’s economy by increasing the
productivity of the workforce and increasing employment.
According to Khan (2014), the Ministry of Commerce and
Industry has recognized the role of SMEs in the
development of Oman’s GDP. Data indicates that
companies with 5 — 9 employees reach a sales target within
the 25,000 — 250,000 OMR range. Companies with ten or
more employees usually reach a sales target of 250,000 —
1.5 million OMR. There is a reported increase in the number
of SMEs in Oman, from 46.8% in 2021 to 81.46% in 2022,

as shown in The Development Authority for Small and
Medium Enterprises reports. According to Ramachandran
and Yahmadi (2019), the Omani government supports these
businesses through special discounts for entrepreneurs and
access to valuable resources to encourage them to
contribute to the Omani economy

2.2 Understanding Management Accounting
Management accounting is a process managers use to
analyze the collected data and make the right decisions.
Companies commonly use these to triangulate, analyze, and
interpret information. It also helps with the review of
financial documents and periodic monitoring of the
company’s work. Companies have developed various
accounting techniques to improve their processes and
systems and create a competitive advantage (Lavia and
Hiebl, 2014). Five areas are taken into consideration:
costing, budgeting, performance measurement, decision-
making, and strategic management for this study.

2.2.1 Cost accounting and management

SMEs rely on cost accounting to measure the costs that they
incur. The organization's overall costs are reduced by
practicing cost management, as it increases the efficiency of
resource allocation within the organization (Horngren et al.,
2013). Cost accounting influences how the company
decides the prices of its products and how the company
remains competitive in the market. Cost accounting utilizes
diverse cost forecasting methods and helps efficiently
control the company's finances. It strictly refers to
understanding the company's accounting costs and
management. Over time, various tools have been used to
monitor both fixed and variable costs and the activities that
depend on these costs.

2.2.2 Performance Evaluation System (PES)

It is the process by which companies measure and track
their employees' performance, task completion, punctuality,
and overall efficiency (Elhamma, 2022). Performance
evaluation provides a platform to build relationships
between employees and managers, motivate the employees,
and increase their productivity. Previous studies have
proved that performance measurement and organizational
performance are linked because utilizing performance
measurement allows employees to gain feedback and
perform better (Fatoki, 2024). The best way to evaluate
employee performance is through self-evaluation. This
method provides employees with a set of questions, and
they evaluate themselves. Their responses are then
compared to the manager's opinion, which helps identify
communication gaps and provides valuable feedback to
improve performance (Jaradat, 2021). The central
assessment and 360-degree feedback methods are also
popular performance evaluation techniques, allowing for
more transparency and authentic communication.

2.2.3 Budgeting System

An essential element of the management system within a
company is the budget. A budget depends on quantitative



data from previous company records and is usually
analyzed through charts that list the company's assets, cash
flow, and revenue (Arnold and Gillenkirch, 2015). It also
helps estimate revenue and funds. It regulates the
organization's savings and expenditures. The traditional
budgeting system is heavily influenced by bureaucracy. The
accuracy of the budget can only be verified through periodic
discussions within the organization. Financial management
practices have four critical points: financial reporting,
capital allocation, fixed assets, and budget preparation.
2.2.4. Decision Support Systems (DSS)

Efficient decision-making procedures help the organization
in making short- and long-term decisions. An information
system called DSS (Decision Support System) helps in
decision-making and supports managers. As Arnold(2015)
mentioned, a short-term decision support system is used to
help with profit analysis, cost analysis, and monitoring. A
long-term decision support system is used to help with the
organization's internal rates of return and cash flow. DSS
utilizes machinery and human intelligence, distinguishing it
from other tools as it has a higher capacity for obtaining and
analyzing data. Moreover, this system is used in the
operations and sales departments for forecasting purposes
so that the organization is aware of future risks it could face
(Kefasi, 2019).

2.2.5 Strategic Management Accounting (SMA)
Companies depend on Strategic Management Accounting
(SMA) to collect and analyze information related to
competitors, strategy, and product diversity (Singh et al.,
2022). It relies on three main principles: creating strategies
to reduce costs, effectively implementing accounting
systems, and exploring the competition in the market.
MAPs help the organization establish its competitive
advantage by influencing the company’s cost, customer
experience, performance measurement, accounting strategy,
and monitoring. A strong accounting strategy helps execute
goals and pushes the company toward success. Two critical
points decide the management accounting strategy of a
company: the use of technology in accounting and the skills
of the accounting staff related to decision-making.

2.3 Research gap

Based on the previous research, a few gaps have been
identified:

* Most researchers have identified a few select management
accounting practices variables, thus not giving a complete
picture of their utilization.

* Most studies are about Asian, African, and Western
countries. There are minimal studies related to Gulf
countries, if any.

* The relationship between MAPs and business
performance is still unexplored in Gulf countries, and most
studies have been limited to the manufacturing or retail
sectors.

Therefore, a systematic study of management accounting
practices in various sectors of Gulf countries, particularly

Oman, is necessary and a potential game-changer. This
could be the first comprehensive attempt to understand
these factors in the context of Oman. The significance of
this study extends beyond the theoretical framework and
literature review, as it holds practical importance for the
field. Given that SMEs are integral to Oman's economy and
job creation, the impact of this study cannot be overstated.
The novelty and potential impact of this research should be
considered.

3. Research Methodology

The current study has used deductive and descriptive
methods to test the hypotheses and understand the relation
between dependent and independent variables. This method
provides a realistic approach and checks the cause and
effect of a relationship. Quantitative research has been used
to test the hypothesis, which aligns with the study's
objectives (Wang, 2023). Questionnaires were designed to
meet the requirements of the study, and collected data was
converted to numbers to ensure the anonymity and privacy
of the respondents. The data analysis was conducted
through SPSS. The unit of analysis for this study is small
and medium enterprises in the Muscat region in Oman. The
data collected was around 238 samples, and only 187 filled
questionnaires could be used for the study. This is 71% of
the response rate, which is considered suitable for the
research study(Arnold, 2015 ). The respondents were from
the auditing, financial, and accounting departments and
worked in different companies. The sample size is well
suited for this study as previous studies have also received
a similar response rate. The research is based on non-
probability sampling, which was chosen due to the need for
the study and because it is time- and cost-effective. The
convenience sampling method was used to reach out to
companies, and those who agreed to participate in the study
were contacted during the second stage. In the initial phase,
there was a low response rate. Later, snowball sampling
methods were used to reach companies whose employees
could participate. This approach has been used by many
researchers in the past (Johnson et al., 2023).

3.1 Measurement of construct

In the current study, business performance is the dependent
variable. It reflects the organization’s overall performance
and productivity. The independent variables that influence
the dependent variable in managerial accounting are
performance appraisal, budgeting, decision-making system,
cost, and strategic management. To capture the essence of
the extent of use, a 5-point Likert scale has been used (Al
Mamun et al., 2022)nik. This is the most important scale
when we are collecting opinions, attitudes, and preferences.
The scale ranges from never used to frequently used.

Table 1: Measurement of variables

Constructs of Item Measures Adapted
study No. from
Budgeting 11 5-point Johnson,

Likert scale 2023



Costing 8 5-point Ismail et.al,
Likert scale 2018

PES 13 5-point Chenetal.,
Likert scale 2019

DSS 8 5-point Ahmad and
Likert scale Zabri, 2015

SMA 6 5-point Ojua, 2016
Likert scale

Business 6 5-point Khan, 2014

performance of Likert scale

SMEs

Select factors 4 5-point Ahmad and
Likert scale Zabri, 2015

3.2 Designing Questionnaire

The questionnaire has three parts, and it was developed in
English and distributed to the participants. The first part
delves into the demographic profile of the respondents
working in small and medium enterprises, meeting the
minimum criteria of the sampling design. The questions
concerned gender, age, education qualification, experience,
business sector, annual sales, and nationality. The second
part was developed to capture the statements for dependent
and independent variables and has six parts. Open-ended
questions were also developed to mitigate the risks of
closed-ended questions. It allows respondents to express
their opinions without being judged.

3.3 Research Framework

Costing System (CS) I

Performance
Evaluation(PE)

Budgeting System(BS)

Strategic management
Accounting(SAM)

SMEs Business

Performance(BP)

Decision support
systems(DSS)

H2: Selected factors (Qualification,
participation by owners, Market
Intensity, advanced accounting software)

Fig. 1 Research framework depicting dependent and independent
variables including MAPs variables, select factors and business
performance of SMEs

3.3.1 Hypotheses
There are 2 main hypotheses related to managerial
accounting practices that are covered for the current study:

H1: There is significant and positive relationship
between variables of MAPs and business performance of
SMEs in Oman.

H2: There is a significant relationship of select factors
and MAPs of Omani SME.

3.4 Data collection methods

The data was collected in two ways:

A) Secondary sources: For this study, secondary data
was collected from the official websites of the participating
companies, government websites, books, journal articles,
and reports from Oman’s Chamber of Commerce.

B) Primary data source: The data was collected
through an online questionnaire developed on Google
Forms. The questionnaire was checked for its validity and
reliability. The validity was checked through pilot testing
and reliability through Cronbach alpha. The content validity
was checked with the three respondents to see whether the
questionnaire was clear and straightforward and if it
captured the needed responses (Ismail, 2018). The feedback
was incorporated, and the questionnaire was further refined.
In the second section, three statements were dropped as they
seemed duplicated for the respondents. The questionnaire
was developed in English.

3.5 Reliability statistics

Reliability ensures consistency in measuring constructs
over a period. It indicates whether the instrument can be
used for different sample sets and will get the same result
when the conditions are consistent. Values from 0.80
onwards indicate high reliability and confirm that the
instrument is stable and accurate across sectors and over
time. Values between 0.700 and 0.800 are an acceptable
range (Creswell & Creswell, 2018).

Table 2: Reliability statistics of the chosen variables

Dependent and Statements Cronbach's
Independent Variables included Alpha
CS 8 .765
BS 11 .786
PES 13 .804
DSS 8 ..881
SMA 6 .789
BP 6 .891
Select factors(SF) 4 762

The above table indicates that the scale is highly reliable for
DSS, PES, and BP. Select factors CS, BS, and SMA have
acceptable Cronbach alpha. Overall, the instruments'
measurement is good for the study.

3.6 Respondents profile (demographic)

The following table summarizes the demographic profile of
the respondents. This data was collected from section 1 of
the questionnaire, and it gives reflections on the
respondents’ gender, sector, age, qualifications, experience,
sales turnover(annual), number of employees, and
nationality.



Table 3: The table shows the Sociodemographic profile of the
respondents (N=426, n=187)

4. Data Analysis

The above table depicts the results of the participants related
to the gender. Males depicted 56.15% and females depicted
43.85%. Though the response rate was high, it can be
observed that females also had a decent proportion and
representation in the job market, specifically in the
accounting field. This can also be linked to Omanisation,
which in Oman reaches up to 70% in the private sector and
90% in the public sector. Females are given the same
support and opportunities to work. The highest age category
is shown in the age category of 25-30 years at 29.95%,
followed by the age category of 36-40 years, which shows
21.39%. The number of years of experience in the
accounting field had the highest percentage(34%) for 2-10
years, while less than two years was 26.2%. Respondents
with experience between 11-20 years had a percentage of
17.11%. More than 30 years of experience was only 9.63%,
and between 21-30 years was 12.8%. There is a spread out
of varied experiences by the respondents, which shows data
enrichment and dispersion. Of the participants related to the
gender. The results show that 40% of the respondents had
only certifications, followed by Diplomas(23.5%) and
Bachelors(14.9%). Master’s degrees accounted for 18%,
and postgraduates were 7%. Overall, qualifications are
spread, and more initiatives should be taken to motivate
employees to higher degrees.

Respondents’ Percentage Cumulative 4.1 Correlation of select factors with MAPs
characteristics n % n % Correlation was conducted in SPSS to determine whether
Gender there is any association between the select variables and
Female 82 2385 | 82 23.85 MAP variables. This was done to test the H2 and achieve
Male 105 15615 1| 105 | 100 objective 3. The following table showcases the output of the
Age correlation test.
18-25 27 14.44 27 14.44 .
25-30 56 2995 | 56 44.39 Select factors ?g:ieﬁai?;son coretoy Impact on
36-40 40 21.39 40 65.78 - -
Education Pearson Correlation .317
41-45 34 18.18 | 34 83.96 qualification Sig. (2-tailed) 067
More than 45 30 16.04 | 30 100.0 N : i87
Highest educational level -
Only certification 75 | 4011 | 75 | 55.08 ;ste of | Pearson Correlation | 621**
! vanced Sig. (2-tailed) .001
Diploma 44 2353 | 44 78.61 accounting N 187
Bachelor’s degree 28 14.97 | 28 14.97 software
Master’s degree 18 9.63 18 88.24 Owners/mana | Pearson Correlation 811*
Postgraduate( PhD) 7 3.74 7 91.98 gers Sig. (2-tailed) .000
Any other 15 8.02 15 100.0 participation N 187
No. of yrs of experience Market Pearson Correlation 678**
Less than 2 years 49 26.20 | 49 26.2 competition Sig. (2-tailed) .001
6-10 yrs 64 34.22 64 60.42 N 187
11-20 32 1711 | 32 77.54 **_Correlation is significant at the 0.01 level (2-tailed).
21-30 24 12.83 | 24 90.37 The above table-4 notes a significant correlation between
more than 30 years 18 9.63 18 100.0 the usage of advanced accounting software, market
Note. N = 426(n = 187 competition, and owners/managers' participation at the 0.01

level( 2-tailed), while education qualification exhibited no
correlation. A stronger correlation was observed for
owners’ participation compared to the other two
factors(market coemption and wusage of advanced
accounting software). Hence, we can only accept H2.

4.2 Regression Table

4.2.1 Model Summary

Table 5 Regression Model Summary

Model R R Square | Adjusted | Std. Error | Durhin
R Square | of the Watson
Estimate
1 724* | 524 .515 .24266 2.463

a.  Predictors: (Constant), SMA, CA, DSS, PE, BS
b.  Dependent Variable: BP

The regression model was executed in SPSS to test H1
hypotheses and determine whether the MAP variables
affect the business performance of SMEs. Independent
factors were Costing system(CS), Strategic management
accounting (SMA), Decision support systems(DSS),
performance evaluation systems(PE), and the dependent
variable was Business performance(BP). The R-value is
0.724, which shows a significant relationship between
independent and dependent variables. The R square value
was measured to know how closely the acquired data fits
the regression model, and this can be attributed and checked
with the variance for the model. The greater the variance
value, the more is assumed to be closer to perfect model
fit(100%), also known as goodness of fit (Mafini & Meyer,



2016). The adjusted R square is .515, so the proportion of
variance in BP is explained or predicted by MAP variables,
which accounted for 51.5%, and 48.5% might be affected
by other external factors not considered for this study.
4.2.2 ANOVA

Table 6: Regression ANOVA

Model Sumof |Df Mean F Sig
Squares Square
1 Regression 167.142 5 33.4284 27.577 001
Residual 220.630 182 [1.2122
Total B87.772 187

a. Dependent Variable: BP
b. Predictors: (Constant), SMA, CA, DSS, PE, BS

In Table 6, the value of F is calculated as the mean squared
regression(33.4284), divided by the mean squared
residue(1.2122), and results in F=27.577 at p=.001
significance level. The significant model can predict the
outcome as the value is less than 0.05. Thus, the model can
explain a significant amount of variance in Business
performance as a dependent variable because of the
independent variables (MAPS).

4.2.3 Coefficients-Regression analysis

Table 7: Regression analysis

Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Beta
Error
1| (Constant) 4.231 453 9.392 000
budget system 154 014 356 11226 .000*
costing system 089 016 389 5.5621 .000*
performance evaluation 121 033 283 3.6671 .001*
DSS -017 040 -.015 -.186 091
SMA 127 .045 143 1.345 167

* Significant at the .05 level

The above table-7 explains the regression analysis and
provides information to predict business performance from
MAP variables. It also gives a comprehensive overview of
whether the different independent variables that part of
Management accounting practices contribute statistically to
this model. It was observed that a few variables had a
positive impact, while two variables were not significant.
The value of Unstandardized B coefficients for three
variables is significant. The unstandardized B coefficient
for Budget system (.154, t=11.226, sig. at. 000); Costing
system(0.089, t=5.562, sig.st. 000); performance
evaluation(.121, t=3.667, sig. at. .001) are significantly
affecting the business performance of SMEs. Hence
Hypothesis Hla, H1b, Hlc are accepted. The value of the
Unstandardized B coefficient for decision support system
(-.017, t=-.186, p=.091) and Strategic management
accounting (.127, t=1.345,p=.167) do not significantly
affect the business performance of SMEs. Hence, H1d and

H1le are rejected as the p-value is much higher than 0.05.
The following table summarized the results of the
hypotheses derived from the research model.

Table 8: Hypothesis testing
Hypothesis of the study Outcome/results

H1a: The CS significantly impacts BP
of the SMEs in Oman

H1b: BS has positive impact on BP of | Accepted
the SMEs in Oman

Accepted

H1c: PE is significantly impacting the | Accepted

BP of the SMEs

H1d: The DSS significantly impacts | Rejected

the BP of the SMEs

Hle: SMA positively affects the BP of | Rejected

the SMEs

H2:  Select factors(demographic | Partially accepted
variables) and MAPs variables

association

4.3 Analysis of open-ended question

This section, which was included at the end of the
questionnaire, has three open-ended questions that require
the participants to respond as truthfully as possible. It is
meant to improve this study's accuracy while incorporating
participant feedback.

 Respondents’ opinion: Importance of MAPS on business
performance

Most of the respondents felt that MAPs had a positive
impact on the companies where they work. They felt that
MAPs help control and monitor the organization's goals.
After the results of their work are seen and operations are
analyzed, MAPs help the managers make the right decisions
for future reference. Moreover, some respondents felt that
the effective use of MAPs has helped their company to run
smoothly by contributing to financial reports and budget
preparation and guiding employees in choosing the correct
alternatives and decisions at work.

* Respondents' opinion: Challenges faced by the company
when implementing MAPs

While summarizing the responses of participants, a
common theme was noticed. Many participants felt that the
biggest issue with the application of MAPs is the accounting
staff's need for more skills in staying up to date with new
technology and programs. On the other hand, some SMEs
could not effectively apply MAPs to their practice because
they needed large sums of money or special programs to
facilitate this change. Some respondents mentioned this
discrepancy and explained that such problems negatively
affect the company's short-term decisions. In contrast, some
respondents stated that their companies faced a few
difficulties while implementing MAPs because they had
trained their staff beforehand and were accustomed to the
new procedures.



* Respondents' opinion: Suggestions and recommendations
for adopting MAPs by SMEs
Most participants emphasized the importance of a win-win
situation to influence stakeholders during the application of
management accounting practices, such as training
employees through specially developed programs and
teaching them the importance/role of MAPs. A few
respondents highlighted the need to provide structure and
guidance to the accounting staff to motivate them to achieve
these goals and reward them to help with employee
motivation. Including accounting consultants is also a great
idea because they are equipped to make decisions regarding
management accounting practices.

4.4 Findings of the study and their implications

Despite large amounts of literature related to MAPs, the

most accurate information was found through large global

companies. Studies that were extensively done on MAP
usage in the Omani context are relatively limited, making
this study unique. It accommodates both SMEs and their use
of MAPs while explaining the different variables in the
Omani context. Three factors affect MAP variables (market
competition, owners’ participation, and usage of advanced
accounting software). However, they do not have a strong
positive correlation related to education
qualifications. This study aligns with the previous studies
and has shed light on the SMEs in Oman and their use of

MAPs for business operations and performances.

Furthermore, it can help the SMEs to leverage their

competitiveness by putting more emphasis on MAP

variables.

5. Conclusion

5.1 Recommendations

The research conducted for this study holds significant

implications for SME owners and their managerial

departments. It comprehensively examines the impact of

MAPs on these organizations, underscoring the pivotal role

of management accounting in enhancing business

performance. The following recommendations are derived
from these insightful findings:

e Establishing a shared database that provides accurate
data can be an asset for SMEs in the long run. This will
enable employees to stay abreast of technological
advancements within the organization, enhancing their
market competitiveness (Bromwich & Scapens, 2016).

e Given that MAP variables evolve in response to the
business environment, conducting periodic studies
related to SMEs is crucial, ideally once every 2 - 3
years (Richard et al. 2009).

e Training the organization's accounting staff through
courses or team initiatives regarding MAPs will allow
employees to develop their skills and increase
productivity. To mitigate the risk of employee error,
managers should also develop their skills related to
management accounting practices and act as guides to
their team members. Managers play a crucial role in

setting the tone for the adoption of MAPs, providing
necessary resources, and fostering a culture of
continuous learning and improvement (Pelz, 2019).

e Managers should create an organized plan for
implementing MAPs in their department and execute
those strategies with continuous monitoring and care.
This diligent approach is crucial, as it ensures that the
benefits of MAPs are fully realized, and any potential
issues are addressed promptly. Usage of advanced
accounting software might aid in implementing MAPs
as decision making becomes easier and availability of
data is accessible by all the key stakeholders. But SMEs
need to see the tradeoff between implementing new
accounting systems and the benefits which they achieve.

e It is essential for SMEs in Oman to upskill themselves
by using effective MAPs to leverage the potential for
business performance. This proactive approach is truer
for SMEs seeking to expand in the next 2-3 years. The
results have shown that many of the features of MAPs
are still unexplored, like decision-making support and
strategic management accounting techniques. The
business environment is quite competitive and dynamic
in Oman, especially after the current political tension in
the GCC. Apart from other strategic decisions, MAPs
can also provide a competitive advantage.

e The associations and sectors should motivate and
support SMEs to use these findings and refine their
policies, training materials, and approach to this area.
The focus should be more on MAP's strategic leveraging
techniques than basic financial and management skills.
This could involve training modules, courses, and
additional support, such as certifications, to enhance
employee skills.

5.2 Limitations and future studies

A non-random search method was used to select this study's

research sample. Moreover, only SMEs located in Muscat

were chosen for this study. Despite the limitations, this
study opens avenues for future extensive research. It has

effectively served the researcher's objectives, albeit in a

limited capacity, due to the scale of SMEs in Muscat, Oman.

However, it can be seen as a springboard for advancement

in this field, particularly by collecting data from different

Gulf countries and applying MAPs to their work

environment. For future studies, qualitative and quantitative

methods can gather large amounts of data and information
on MAP variables and their relation to business
performance. To enhance their current accounting systems,

SMEs should adopt advanced technology. Future studies

should adopt a focused approach to gather diverse strategies

and opinions from SMEs.
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